Influences upon identity which
(extended version of Table 8.2)

were included in the models

For the purposes of this table, | sought to group together the different influences upon
identity that people had represented in their Lego models. Nevertheless, a total of 100
different influences upon identity were presented. In the book, only the top 12 are listed in

Table 8.2, because much of the list is a *

long tail’ of influences which each appeared in

only a small number of models. But, for the curious, here is the full table.

Influence upon identity

Frequency | Per cent

People — combined total

99 125

People — family, inc partner, parents,

and/or my children | 47 59

People — friends and colleagues

36 46

People — parents in particular

16 20

Music

13 16

Learning

11

Past

11

Religion [combined total]

10

Travel

Work / Workplace

10

Creativity and ideas

Death of relatives & friends /
Influence of dead relatives & friends

9
9
8
8 10
8
;
7

Fears [combined total]

People

Career and professional achievement

Life experiences / Age

Money worries / Lack of money

Nature

People — children

People — Work colleagues

Dreams / Future

Home

Places

Pop culture and TV

Art

Knowledge

People — best friend

People — father
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Data from Creative Explorations by David Gauntlett. See www.artlab.org.uk/creative.
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People — mother

Religion — God

Religion — Religion and Church

Sport

Technology

Challenges

Colour

Desire to be different, unique / Diversity and otherness

Driving

Fear of unknown

Goals

People — extended family

Stability / Security

Animals

Faceless government, rules, authority

Fear

Freedom

Good vs bad in life

Happiness

Literature

Love

Myself

Overcoming fears

People — ex-partner(s)

People — George Bush

People — supportive

Photography

The sea

Admiration (being admired by others)

Ambition

Archaeology

Astrology

Beliefs and values (non-religious)

Computer

Confidence

Cooking and food
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Data from Creative Explorations by David Gauntlett. See www.artlab.org.uk/creative.
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Curiosity 1 1
Cynicism 1 1
Different aspects of personality 1 1
DIY 1 1
Drinking 1 1
‘Enjoyment of the [gay] stereotypes which used to 1 1
worry me’

Equality 1 1
Fear of flying 1 1
Fear of spiders 1 1
Football (supporting a team) 1 1
Happiness — Unhappiness 1 1
Health 1 1
Home — Often moving house 1 1
Hope 1 1
Interest in how things work 1 1
Learning — Lack of education 1 1
Media & communication 1 1
Meditation 1 1
Moon, planets, genetics 1 1
No goals 1 1
Opposites 1 1
Passion 1 1
Patriotism 1 1
People — brother 1 1
People — other unfriendly people 1 1
People — the opposite sex 1 1
Privacy 1 1
Procrastination 1 1
Responsibilities 1 1
Sexuality 1 1
Sun, heat, brightness 1 1
Sunshine 1 1
Support 1 1
“The peculiar and beautiful’ 1 1
Theatre 1 1

Data from Creative Explorations by David Gauntlett. See www.artlab.org.uk/creative.
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Time — Not having enough everyday

Time passing

Transport, mobility

Data from Creative Explorations by David Gauntlett. See www.artlab.org.uk/creative.
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