
Aspects of identity which were included in the models 
(extended version of Table 8.1) 
 
For the purposes of this table, I sought to group together the different aspects of identity 
that people had represented in their Lego models. Nevertheless, a total of 128 different 
aspects of identity were presented. In the book, only the top 16 are listed in Table 8.1, 
because much of the list is a ‘long tail’ of aspects which each appeared in only a small 
number of models. But, for the curious, here is the full table. 
 
Aspect of identity Frequency Per cent 
People [combined total] 44 56 
Self-worth [combined total] 17 22 
Opennness 14 18 
Home 13 16 
The past [combined total] 12 15 
Creativity [combined total] 11 14 
Happiness, optimism 11 14 
Supporting / protecting others 11 14 
Looking – Awareness and looking at the world [total] 10 13 
Money – Lack of money (or concern about money) 9 11 
Learning 8 10 
Self-worth – Strength / Stamina 8 10 
Anxiety – Busy / Over-worked / Chaotic / Stress 7 9 
Creativity & ideas 7 9 
Past history 7 9 
Security / Stability 7 9 
Travel 7 9 
Work 7 9 
Ambition 6 8 
Connecting people, negotiator 6 8 
Goals / hope / aspiration 6 8 
Interests 6 8 
Multi-faceted 6 8 
People – friends 6 8 
People – my children 6 8 
Unfixed [combined total] 6 8 
Closed (not easy to get access) 5 6 
Looking – Inquisitive, looking around 5 6 

Data from Creative Explorations by David Gauntlett. See www.artlab.org.uk/creative. 
(1) 



Pets – cats and dogs [combined total] 5 6 
Solitary & quiet side / Need for own space 5 6 
Creativity & ideas – Art 4 5 
Faith / Religion 4 5 
Helpfulness 4 5 
Insecurity / Worries 4 5 
Music – love of 4 5 
Optimism 4 5 
People – Friends & family 4 5 
People – partner 4 5 
People – Social life / Outgoing 4 5 
Seeking happiness 4 5 
Sport & activity 4 5 
Wisdom / Intelligence 4 5 
Calm / Patient 3 4 
Challenges 3 4 
Control 3 4 
Fear 3 4 
Freedom 3 4 
Humour / Funny 3 4 
Life experiences / journey 3 4 
Melancholy 3 4 
Personal development and growth 3 4 
Pets – cats 3 4 
Self-worth – Determination 3 4 
Warm / Soft 3 4 
Change 2 3 
Colour 2 3 
Compassion 2 3 
Dark side of life 2 3 
Driving – love of 2 3 
Flexibility 2 3 
Friendly 2 3 
Grumpy / Bad temper 2 3 
Isolation 2 3 
Issues to be addressed 2 3 
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Laid back 2 3 
Looking – Looking for opportunities 2 3 
Looking – See different perspectives 2 3 
Nature 2 3 
Past – Background / roots 2 3 
Past – memories 2 3 
Performance 2 3 
Pets – dogs 2 3 
Physical self 2 3 
Playfulness 2 3 
Risk-taking / Adventurous 2 3 
Self-worth – Confidence 2 3 
Unfixed – Lonely 2 3 
Unfixed – Nomadic 2 3 
Vision – Having a vision 2 3 
Ambition – lack of 1 1 
Ambitions – Unfulfilled ambitions 1 1 
Attention to detail 1 1 
Beliefs and values (non-religious) 1 1 
Blind without my glasses 1 1 
Careful 1 1 
Chance to reach higher places 1 1 
Changeable moods 1 1 
Conflict 1 1 
Critical appraisal of friends and family 1 1 
Drawn to others 1 1 
Early riser 1 1 
Emotional island 1 1 
Feeling unimportant 1 1 
Focused 1 1 
Good manager 1 1 
Inspirational 1 1 
Integrity 1 1 
Interest in how things work 1 1 
Invention 1 1 
Listening to people 1 1 
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Looking – Love of beautiful things 1 1 
Love 1 1 
Optimism – Misplaced optimism 1 1 
Outdoor life 1 1 
Outlook – You make your own luck 1 1 
Past – Past friends 1 1 
People – Being part of a team 1 1 
People – father 1 1 
Perspective 1 1 
Places – Jungle 1 1 
Regrets 1 1 
Reliable 1 1 
Responsibilities 1 1 
Scientific 1 1 
Self-worth – Decisive 1 1 
Self-worth – Leadership 1 1 
Self-worth – Proud 1 1 
Self-worth – Self-esteem 1 1 
Silliness 1 1 
Start in life 1 1 
Stress / Anxiety 1 1 
The real me 1 1 
Things found 1 1 
Time – Time passing 1 1 
Travel – Adventures 1 1 
Travel – Living rough 1 1 
Unfixed – Instability 1 1 
Unfixed – Lost / drifting 1 1 
Unfocused 1 1 
Universe 1 1 
Unpredictable / weird element 1 1 
Vulnerability 1 1 
Waiting for fulfilment 1 1 
Work skills 1 1 
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